Abstract-McDonalds is one of the brands that release the APP on the Smartphone, the APP is called McDonalds McDelivery APP. It suitable for the way of today's society way of life, where people are busy and don't want to line and queue in store to buy foods and beverages for too long. People have a freedom to choose and to order through their Smartphone. The mobile APP offers the advantages, it is easy to operate, easy to use, and doesn't spend a lot of money. In order to understand the consumers behaviour of using APP, this study conduct the descriptive statistical analysis, variance analysis and regression analysis to detect technology acceptance model for perceived usefulness, ease of use, behaviour intention and actual of use. This study conduct the questionnaire through online google forms and obtained 109 valid questionnaires for analysis. We finds that there was no significant effect on degree of the users, and frequencies of using internet. Perceived usefulness and ease of use of behavioural intentions, behavioural intentions and actual of use had significantly difference.
I. INTRODUCTION
Traditional store of food and beverages provide services directly to the customer, they need to come to the store to buy the foods or beverages serve by the shops. It is then evolve much further since the development of the technology, with the development of the telephone, the way of the consumer behavior changes; the customer has an option to order the foods and beverages through a phone call. The weaknesses of the phone call are that there are no records from the customer order and customer information. User need to give their address every time they order their foods and beverages, it will take more time and the operator could note a wrong address, and easily to make mistakes. The development of Smartphone also makes the behavior of the user changes, the phone call no longer the only option for ordering foods and beverages to the shops, the catering services develop an APP that could be downloaded and then use to order through user's Smartphone. The advantage of the APP is utilized to compete with other competitor.
McDonalds is one of the brands that release the APP on the Smartphone, the APP is called McDonalds McDelivery APP. It suitable for the way of today's society way of life, where people are busy and don't want to line and queue in store to buy foods and beverages for too long. People have a freedom to choose and to order through their Smartphone. The mobile APP offers the advantages, it is easy to operate, easy to use, and doesn't spend a lot of money. Order by the APP make the cost cheaper than to order by a phone call. The APP also offers the information and viewable about their product, so the users have a lot of option and detail about the product.
According to the statistic center of Indonesia (BPS Indonesia, 2016), the Smartphone use in Indonesia increase significantly from 38.3 million in 2014 to 52.2 million in 2015, this data show that Smartphone is potential market for McDonalds to expand their business through APP on Smartphone. This paper objective to study the use of the APP of McDonalds McDelivery APP on the Smartphone will the user change their behavior about order the foods and beverages to McDonalds through the APP. These studies also focus on the relationship between customer behavior intention with the actual use of the APP, where the customer behavior is affected by easiness, and usefulness of using APP in their Smartphone. The result is expected that the APP is worth using and worth to be developed more further to change the way of customer behavior to order foods and beverages to the McDonalds Company.
II. BACKGROUND
The first part of this study is consumer behaviour, it is objective is to provide products and services linked together and corporate manager and customer could establish long-term relationship. This could help the manager study how the consumer decides to buy their product. Follow up action from the corporate manager later on help the company to compete, it is become an important issue in the business today. With the depth of consumer behaviour research, researchers and business managers are starting to realize the decision making and purchase relationship. Consumer behaviour is just one stage in the process. Thus, whether the consumer, before the purchase until final purchase, and the use of feelings after the purchase are all important topics for discussion. (Leon, 1983) In order to meet consumer demand, the exhibit for the product, service, idea Seek, purchase, use, evaluation and disposal behaviour.
1983 (Engel, 1993) Consumers in the acquisition, consumption and disposal of the economic and financial goods and services, involving. Activities, and includes decisions that occurred both before and after these events too Away.
1993 (Engel, 2006) In the acquisition, consumption and disposal of goods and services, the activities carried out by people. 
2011
Technology Acceptance Model (TAM) is based on Fishbein and Ajzen's theory (Fishbein, 1980) of reasoned action (Theory of reasoned action, TRA) developed from this theory assumes that the performance of specific acts of human behaviour is subject to the will (Behavioural intention, BI) decisions, and behavioural intent is subject to subjective norms and attitudes influence behaviour both facets of the theory to establish full control in people from their actions.
Known usability (Perceived Ease of Use), the user that the ease of operating a system or interface. The perceived usefulness, will affect the performance of the user. Technology Acceptance Model is the theory that the more streamlined and efficient than rational behavior. The concept About Technology Acceptance Model is shown in Figure 1 . The definition of each variable: 1. Cognition Useful Versatility: In the organization's environment, the user for use a system or product can be expected to improve their job performance or the performance of subjective probability study. When the user find that it is useful then the higher of the system is used more positive attitude. 2. Cognition Easy Versatility: Users believe that the use of a system or product, the degree of effort could be saved. When the user feel that the system is easy to learn, less effort is required 3. Attitude: User use of information technology by both cognitive attitude ease of use and usefulness of cognitive effects 4. Behaviour Intention: Individual performance in a particular behaviour exhibited by the will of the intensity or frequency. Use behavioural intentions by both perceived usefulness and attitude toward using impact. 5. Actual Use of System: For measure the actual use made, often used as a measure user satisfaction and system utilization.
III. METHODOLOGY
In this section we will propose our methodology and hypothesis about the consumer behaviour order for foods and beverages through the Smartphone APP. We proposed the Technology Acceptance theory through investigation from ease of use, usefulness, behaviour intention and actual of use from the app. The hypothesis could be list as follows:
H1: There are significant differences between ease of use of the APP and the usefulness of use from the APP.
H2: There are significant differences between usefulness of the APP and the consumer behaviour for using the APP.
H3: There are significant differences between ease of use the APP and the consumer behaviour for using the APP.
H4: There are significant differences between behaviour intention to use the APP and the actual of use the APP.
This study architecture could be seen in Figure 2 .
Figure 2. Research's Methodology
To acquire the data we use the online questionnaire from the Indonesian through online questionnaire. We sample 129 student of the university to answer the questionnaire, with valid questionnaire are 109. The questionnaire consists of the 2 part, the first part is user characteristics and the other part is likert scale of the variable we want to study. Figure 3 show the user characteristic question from the questionnaire. 
A. Research's Tools.
We use google form to do the survey through online internet survey. We use SPSS statistical for system analysis. SPSS was originally statistical package for social science. In recent years because its functional are strengthening, it could be use for full text statistical product and solutions (Bryman, 2011) . With newer version the functions of SPSS also become stronger. B. Data Analysis Menthod 1. Descriptive statistical analysis We use statistic to understand the sample demographic characteristics and usage, and show the distribution of the data by percentage. This research was conducted on the subjects of gender, degree and frequencies of using internet. A statistical analysis was performed to understand the structure of the study sampling.
2. Analysis of varianceIf the content of the category variable exceeds two levels, the statistical test of the population more than two, which is research with Z-test and T-test, is not applicable. We use ANOVA to do the analysis of variance between the mean and square test method. We use the factors are cognitive use, behavioural intention and actual use.
IV. EXPERIMENTS
In this section we conduct the experimental test from the data that we collected from sample. We use SPSS as an analyzing tool to provide the result from the analysis. From Table 3 , we could see the result of reliability show a good result, all cronbach α value are higher than 0.7. We also want to look for the affected the use of APP with the gender of the user, so we could get the From table 4 we could see that AOU2 APP for male and female have the same effect, the other variable male have a bigger effect than a female user. We also conduct the experiment to see the affected between degree and the use of the internet that affected the actual of use of the APP. From table 5 we could see that there is no difference between the degrees of the user in the use of APP. From table 6 we could see that there is no difference between the frequencies of using internet with the actual use of the APP.
We do the modeling and using the regression analysis to look for the significant differences between the factors, we use SPSS software and SmartPLs to do the experiment. 
V. CONCLUSIONS
The entire factor have impact to the other factor, they have a significant value. All the Hypothesis H1 through H4 is prove significant. 
